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| Semester B.Com. Examination, Nov. /Dec. 2014
(CBCS) (Freshers)(2014-15 & Onwards)
COMMERCE
1.5 Marketing and Service Management

Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or Kannada.

SECTION-A

Answer any five of the following questions. Each question carries two marks.
(56%x2=10)

1. a) What is Relationship Marketing ?
AOWOTS S O00RINE 0BT ?
b) State any two components of political environment.
OREYTOWTR DT T%ECID HOT mqﬁﬁﬁ@ﬁg{ &3
c) Define ConsumerBehaviour.
o3 ReN aﬁérﬁodadg{ S0 QR
d) Whatis Branding ?
0T, TIBITYTO DOTITERO ?
e) Define Service.
RESORR 599,209, DR.
f) Whois a Travel Agent ?
T,035260 D3N 0TS ORT 9
g) Define Marketing.
QT CRODEORR) 5, 303,RR.
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SECTION-B

Answer any three of the following questions. Each question carries six marks.
(3x6=18)

2. State any six objectives of Marketing.
BRI’ OB BT LVTEBNR 2T,

- 3. How does Technological Environment influence Marketing ?

' 30_@’5230@5 TWORT B IR e 3;30( IR, Tert LedTs ?
4. Briefly explain the various stages in product development..
m@ﬁ @epda%oda NG wm«m RogTN PR
5. State the merits of Personal Selling.
23,0308% SRTONT LRBAHLBNUR Fo8TamN SR
6. Differentiate between Products and Services.
RTBINED 0B Aesny ST HBYANTERD ?

* SECTION-C

Answer any three of the following questions. Each question carriesfourteen
marks. (3x14 =42)

7. Explain the functions of Marketing.
BRI T 8,030N% %'aocbrr{eﬁé% DROA.

8. Explain the basis for Market Segmentation.
BRTBY, JNE G010 esqradn’%faigl QTOR.

.9. What is Product Life Cycle ? Explain the various stages in Product life cycle.
B[R BEBVBTHWOTTERD ? WA WERDUWTH VNG ﬁo@r{%fa’% QWO

10. Explain the factors responsible for the growth of service sector in India.
YPTBE A5t BT LIFSedirt TOMESHLRMI L0BNTR), DTOR.

11. What is Promotion ? Explain its significance.
BeBed 20m8ed 7 9o m&%aidgt QRO




